and where there is now a network of over 100 stores. The netwark concept
is important to Pack & Send, as the franchisees often work in with each
other in order to deliver an the company’s ‘anything, anywhere' promise.
When we spoke to Craig, he had just picked up an objet d’art from an
auction house on behalf of Wellington franchisee, Peter Fenwick. At the
same time, he was working on a shipment of 30 computers headed for a
Pack & Send store in New South Wales.

CHOOSING PACK & SEND WAS A NO-BRAINER

Craig Gordon had been researching franchise opportunities for
several years, but every one he looked at closely invalved food, which
did not appeal to him. When he came across Pack & Send, he says it
was a ‘no-brainer’.

‘It ticked all the boxes and didn’t have any downside, which was most
unusual. Franchisees work business hours — 9 to 5, five days a week

with a couple of hours on Saturday morning. It was a very clean and tidy
business with no perishables and no huge stock holdings. And anather
thing that drew me was the professionalism of the support they give
franchisees. It was just unbelievable. And it's all paperless. They have a
web network called Packnet which details everything you would ever want
to know about the business, right down to how to make a box, all there
online. It's just fantastic. | used to manage a McDonald’s in Australia years
ago; for the size of this franchise, it's right up there with McDonald’s for
support and the way it's set up.’

Like McDonald’s, the company is totally focused on service — something
else Craig loves. *It's such a cool feeling to be able to help peaple out.
The number of people coming to us with difficult freight problems that
they can't get help with anywhere else is just unbelievable. Take auction
houses, for example. Their business is selling art and antigues; they're
not professional packers and they're not there to organise freight, but
they've been caught up in that because nobody else will do it for them.

since. Pack & Send was the first to measure up. ‘It's business hours, it's a
ground-floor apportunity and the role mixes practical activity with white-
collarwork,” says the former sales and marketing man,

‘It's gone well - above expectations, in fact. Income is exactly where we
wanted it to be and it's increasing already. We're gelling good numbers of
people through the door, the website is bringing jobs in and the Pack &
Send network is working well for me, too.”

And Lindsay Miller in Dunedin has a similar story. Having been in a
national food franchise he also looked at a variety of opportunities.

P 'Pack & Send, because of its unique niche market, was the most

appealing. The Pack & Send training was very tharough and very
professional and the support has been positive and ongoing. In fact, I've
found the thoroughness and professionalism of the whole Pack & Send

experience guite enlightening.’

Many Pack & Send franchisees are often hushand-and-wife teams,
although the business is increasingly appealing to business partners
and entrepreneurs who are aware of the profits that it can provide. The

investment of around $195,000
includes full training in Sydney,
the systems and manuals, store
opening, marketing support and
fit-out. ‘It's a complete business
package,” promises Matthew
Everest, ‘Of course, the ultimate
success of your business depends
on your own efforts but we'll give

you every help to succeed. As Craig,
Peter and Lindsay have found, if it's

a good opportunity you're looking
for, Pack & Send delivers.” m
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